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As the economic development arm of the Springfield Area Chamber of Commerce, the 
SBDC serves to assist existing business, develop talent, grow startups, and market the 

Springfield region to attract new business. With a dedicated board of directors, a professional 
team of Chamber staff members, and strong partners at the City of Springfield, City Utilities, 
Greene County, and throughout our 10-county region, the SBDC is committed to growing 
Springfield’s regional economy.

The Springfield region’s success in economic development has another partner as well: you. 

As SBDC Investors, your organizations underpin everything we do. Your financial support 
makes it possible for us to help existing businesses expand their operations; to help local 
employers recruit the best possible job candidates; to help market the Springfield region 
as a great place to do business; and to foster entrepreneurship and the next generation of 
business leaders in our community.

Our collective efforts are working. The Springfield area’s unemployment rate continues 
to fall below national and statewide averages, and our job growth has garnered national  
attention. NewGeography.com ranked Springfield as the 15th Best City for Job Growth 
among midsize cities in the U.S., and one of only two Missouri cities ranked within the 
top 100 of all cities. Business Facilities magazine recognized the Springfield metro as No. 4  
Recovery Leader in the U.S. for making an impressive comeback during the recession, as 
evidenced by surges in job creation, wages, and salaries in the past year. 

As you read through this Annual Report about the projects we’ve announced and 
the strides we’ve made with the Talent Attraction Initiative and other key programs, 
remember that you’ve helped to make this possible. We thank you for your commitment 
to the Springfield region and look forward to taking full advantage of the future 
opportunities that lie ahead.

Gary Powell,    Ryan Mooney
2014 SBDC Board President  Senior Vice President, Economic Development

GROWING THE ECONOMY
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PROJECT ACTIVITY

As the region’s lead economic development organization, the SBDC works with new and existing 
businesses to secure additional capital investment, job creation, and payroll for the area. In 2014, 

project activity reached a record level, with Chamber staff consistently managing 20 to 25 projects 
and providing direct value to ten completed or announced projects from a diverse range of industries.

This year’s completed projects reflect national trends, with projects leaning toward lower job  
creation and higher capital investment as companies look to invest in new equipment and  
technology to remain competitive in a post-recession economy. 

The total square footage of new construction resulting from announced projects is on par with 
2013, echoing survey results from the 2nd annual Springfield Regional Bidding Forecast. Released in  
September by the Chamber, Springfield Contractors Association and Missouri State University,  
the survey indicates that 115 projects, valued at nearly $389 million, are planned from March to 
September 2015. 

Announced Projects   10

New Jobs   227

New Payroll   $7.4 million

New Capital Investment   $109.5 million

Square Footage   256,000

2014 ACTIVITY TRACKER
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AMERICANA TIRE & WHEEL
• $1.5M capital investment
• 20 new jobs

arshhhfi
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KRAFT FOODS
• $100M capital investment

LEW’S FISHING TACKLE
• $3.5M new coporate headquarters
• New 58,000 sq. ft. facility

GRIZZLY INDUSTRIAL

HEALTHCARE FIRST

JRI INDUSTRIES

SELECT BRANDS

NORTH AMERICAN TANK
• $200K expansion
• 30 new jobs

MARKET FRESH PRODUCE

• $250K expansion
• 11 new jobs in 2014

RED MONKEY FOODS
• $3.4M capital investment
• New 60,000 sq. ft. manufacturing facility

ANNOUNCED PROJECTS MAP
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ASSISTING EXISTING
BUSINESS

The Springfield region’s economy depends on the continued success of our existing businesses. 
Our Existing Business Support Program aims to address these businesses’ needs to ensure they 

remain and grow in our community. 

In 2014, staff conducted more than 150 visits with local executives, a 50% increase over 2013. 
The knowledge gained from these business visits helps us remove barriers to growth, collaborate 

effectively with resource providers, and 
identify trends in key industries. 

This year, we placed a focus on stainless 
steel manufacturing as a key industry. 
Through staff’s efforts, we achieved strong 
and widespread buy-in to form a Stainless 
Steel Manufacturing Industry Council, 
with 15 companies meeting in May and 
November to discuss mutual concerns 
and community support. The Council 
meetings resulted in staff working with 
Ozarks Technical Community College and 
other partners to develop industry-specific 
training opportunities, and the Missouri 
Career Center championing high school 

outreach to communicate the legacy of stainless steel manufacturing to high school students.

While industry insiders anecdotally refer to Springfield as the “stainless steel capital” of the world, 
the Council meetings led staff to create a graphic to quantify the industry’s true impact. The 
resulting Stainless Steel & Alloys Industry Map illustrates how the industry works with raw materials  
suppliers, sends products across the globe, and accounts for one out of every five manufacturing 
jobs in the Springfield region. This map debuted at the Chamber’s 2014 Manufacturing Outlook, 
which highlighted the new Industry Council and featured a panel discussion on both stainless steel 
manufacturing and remanufacturing, which will be a key industry of focus for 2015.
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Working under the Springfield Regional Economic Partnership banner, we have an aggressive  
marketing program aimed at interacting with site selection consultants and keeping them 

informed about business activity within the Springfield region.  When considering an expansion, 
companies hire these consultants to conduct location analyses, so 
building strong relationships with them is key to securing new jobs and 
investment. We conducted 152 consultant visits with these industry 
advisors in 2014, emphasizing the Springfield region’s competitive 
advantages as a business location.

In June, two events further developed our consultant outreach and 
allowed us to highlight our region in real time, beyond demographic 
data. At the state level, staff and regional partners played a key role 
in organizing a Missouri Economic Development Council event that 
brought consultants to Missouri for several days. At the local level, SREP 
completed its first familiarization tour, with consultants in the Springfield 
region for two days to connect with local business and industry leaders 
and have hands-on exposure to our unique assets. 

We also broadened awareness of the Springfield region through 
earned media, with several publications picking up our local economic 
and business development news. For the fourth consecutive year, we 
worked with Missouri Partnership on a Missouri-themed supplement in Industry Week magazine. Staff 
designed an ad featuring Tank Components Industries and their new facility in Partnership Industrial 
Center West, which complements the supplement’s full page editorial dedicated to Springfield’s 
strengths in workforce, education, and stainless steel manufacturing. 

MARKETING OUR REGION
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Workforce is key to economic development success. When considering expansion, companies 
look at the quality and quantity of a region’s workforce as a critical factor during the decision-

making process. 

To best position the Springfield region and remain competitive, we 
must have a pool of talented workers to meet the needs of new and 
existing employers. With ongoing efforts aimed at developing our 
own local workforce and retaining young professionals, the focus in 
2014 was attracting talent.

ATTRACTING

Following months of research and planning, the SBDC launched the 
Talent Attraction Initiative in 2014, a resource designed to aid local 
employers in their recruitment efforts. The initiative communicates 
how Springfield meets the key community attributes job candidates 
evaluate when considering relocation: a safe city, easy to get around, 
low housing costs, high-quality health care, and a vibrant economy.

We incorporated these community attributes into a comprehensive 
website for recruitment information, which we launched 
in January 2014. Throughout the year, we added resources 

to the www.LiveInSpringfieldMO.com website and developed a companion print brochure 
while making over 20 public presentations to HR groups and industry associations, as well as 
over 50 meetings with major employers to promote the initiative. In December, we debuted 
the first talent attraction video, which highlights the quality of life we enjoy in Springfield.  

GROWING OUR TALENT
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The initiative is gathering momentum, with more than 50,000 website visits in the first nine months, 
and more than 10,000 video views within two weeks, not to mention social media awareness 
through the #WhySpringfieldMO and #EnjoyTheLife hashtags. In 2015 and beyond, we will develop 
the initiative further by adding video resources, a magazine style relocation publication, and focusing 
on the target fields of IT, engineering, and health care. 

DEVELOPING & RETAINING

Coupled with the Talent Attraction Initiative, we will continue to develop and retain our own skilled 
workforce through the efforts of the P-20 Council of the Ozarks and 
The Network. The P-20 Council has brought together educators, 
employers, and policy-makers to ensure students are prepared 
for higher education and the workforce, and will be releasing an 
action plan for key goals in 2015. 

With a new full-time coordinator on staff, The Network is dedicated 
to engaging more than 400 young professionals and helping 
them become more involved in the Chamber, the business 
community, and the civic community at large. After all, USA Today’s 
Magnets for Young Adults ranked Springfield 20th among 289 
cities with a population of 100,000 or more. With a high ratio of 
20-somethings to teens according to U.S. Census data, Springfield 
has a statistically strong pull on young adults, and we want to 
make sure we demonstrate the opportunities our community can 
offer them. Combined, these efforts will help the Springfield region cultivate a quality workforce 
ready to meet the needs of 21st century employers.

GROWING OUR TALENT
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ENCOURAGING INNOVATION 
& ENTREPRENEURSHIP

Job creation occurs in three ways: expanding existing business, attracting new business, and 
growing new startup business. Already known for startups that have become national brands 

– Bass Pro Shops, O’Reilly Auto Parts, Springfield Remanufacturing Corporation, and others – the 
Springfield region has long been supportive of entrepreneurs, but in the past few years we have 

taken deliberate steps to foster our entrepreneurial ecosystem.

The SBDC has a role in supporting startup growth, working 
with strategic partners like Missouri State University and The 
eFactory, which received national attention when Trade & Industry 

Development magazine awarded it the 2014 Community Impact 
Award, one of only 15 projects in the U.S. to be recognized. This year, 
the SBDC helped to promote 1 Million Cups, a Kauffman Foundation 
program launched in Springfield by local entrepreneurs. Hosted 
weekly at The eFactory, 1 Million Cups provides an access point 
for local entrepreneurs to engage with the larger community. The 
1MCSGF launch was among the best in the country according to 
Kauffman, and continues to draw an average of 100 people each 
week, with one of its business startup success stories highlighted 
by Fast Company magazine. 

We worked with partners at Mercy Research and Development to 
help plan SPIN66, Springfield’s Innovation Summit, and later with 
The eFactory, Creative Foundry, and Originate to host a startup 
pitch competition at the Chamber’s B2B Expo. 

The newly developed IDEA eCOSYSTEM graphic illustrates how 
we are harnessing the excitement generated by The eFactory and  

1 Million Cups to develop new programs, like the GoBIG Pitch Competition, using best practices from 
other communities across the country. We want to capitalize on Springfield’s competitive advantage 
for the success of startups, recognized by small business financial resource WalletHub, which named 
Springfield a “Best City to Start a Business” with a ranking of 24th out of 150 large metros. Springfield 
placed in the top 5 in three of the 14 metrics used in the study: most small business lending, lowest 
cost of living, and cheapest office space. 
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ENGAGING INVESTORS

By investing in the SBDC, companies and organizations are making an impact in the Springfield 
region. Our investor relations program is designed to engage investors with SBDC’s efforts to 

foster economic growth in the Springfield region. 

Through exclusive events and 
communications, we demonstrate 
the return on investment our 
financial supporters expect 
from our efforts. We drive the 
conversation on key aspects of 
our regional economy, focusing 
on the impact of industries like 
manufacturing, assets such as the 
Springfield-Branson National Airport 
and key programs like the talent 
attraction initiative. 

In 2014, the most tangible focus 
was on industrial real estate  
development. With a historically 
low industrial vacancy rate, the 
Springfield area has few options for 
companies considering expansion. In October, we hosted a SBDC Investor Meeting at the former Solo 
Cup plant to tour the iconic building, see its reuse firsthand, and to discuss the outlook for marketing 
our region without the right product, i.e. buildings with the right specifications to meet the needs 
of today’s new and expanding businesses. With the SBDC spurring this community conversation 
on the need for new speculative building space, and several buildings under construction or in 
development, the Springfield region will be able to more effectively compete for new business 
opportunities in the future. 
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INVESTOR LIST

Legacy
$50,000 and above
City of Springfield
City Utilities of Springfield
CoxHealth 
Mercy

Summit
$20,000 and above
Bass Pro Shops
BKD, LLP
Great Southern Bank 

Cornerstone
$15,000 and above
BancorpSouth
Husch Blackwell, LLP 

Anchor
$10,000 and above
Empire Bank/Central Trust & Investment Co.
Ferrell-Duncan Clinic, Inc.
Gilmore & Bell 
John Deere Reman
JP Morgan Chase
Kraft Foods, Inc. 
Lathrop & Gage, LLP 
Metropolitan National Bank 
Missouri State University
Ozarks Technical Community College 
Paul Mueller Company 
Springfield-Branson National Airport 
Springfield Remanufacturing Corporation

Sustaining
$5,000 and above
American Dehydrated Foods, Inc. 
Arvest Bank
BNSF Railway Company 
Commerce Bank 
Community Foundation of the Ozarks
Conco Companies
Digital Monitoring Products, Inc.
Esterly, Schneider & Associates, AIA 

Guaranty Bank
Jared Enterprises, Inc. 
J.E. Dunn Construction Co.
Med-Pay, Inc.
Meyer Communications
Olsson Associates
O’Reilly Auto Parts
Regions Bank
Sperry Van Ness/Rankin Company 
Tillman Redevelopment, LLC 
T-Mobile USA, Inc. 
UMB Bank 
US Bank 
Warren Davis Properties

Investors
$2,500 and above
American Products, LLC
Associated Electric Cooperative, Inc. 
Bank of America 
Barker Phillips Jackson, Inc.  
Bates & Associates, AIA
Branco Enterprises, Inc.*
Bryan Properties
Butler, Rosenbury & Partners, Inc
Carnahan, Evans, Cantwell & Brown, PC
Central States Industrial Equipment
   & Service, Inc.* 
Connelly Plumbing Co., Inc. 
Crawford, Murphy & Tilly, Inc. 
Dake Wells Architecture
Don Wessel Honda, Inc. 
Drury Properties*
Drury University 
Emery Sapp & Sons, Inc. 
Empire District
Environmental Works, Inc.
Evangel University 
Evans & Dixon, LLC
Jim Hutcheson Realtors 
JMARK Business Solutions, Inc.*
Joe Costello Company
KPM CPAs
KY3, Inc. 
Larry Snyder & Co.
Liberty Bank 

Mattax-Neu-Prater Eye Center 
Meeks Building Centers
Mid-Missouri Bank*
Morelock-Ross Builders 
Murney Associates, REALTORS
nFORM Architecture*
O’Bannon Bank 
Ollis & Company
Ozarks Coca-Cola/Dr Pepper Bottling Co. 
Ozarks Local KOZL
Paragon Architecture, Inc.
Q & Company, LLC
R.B. Murray Co. 
Rich Kramer Construction, Inc. 
Roberts, McKenzie, Mangan & Cummings 
RMI
SMC Packaging Group 
Spencer Fane Britt & Browne, LLP*
Springfield Business Journal
Springfield First Community Bank
Springfield News-Leader
The Bank of Missouri 
University of Missouri-Office of Economic 
   Development 
Wendy’s of Missouri, Inc./Hamra Enterprises

Regional Marketing Partners
$5,000
Bolivar
Branson
Hollister
Marshfield
Mt. Vernon
Nixa
Springfield

Regional Legislative Partners
$2,500
Christian County
Ozark
Republic
Rogersville
Taney County

*New investor in 2014
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SBDC BOARD OF DIRECTORS

Ann Marie Baker
UMB Bank

Shaun Burke
Guaranty Bank

Greg Burris
City of Springfield

Brian Fogle
Community Foundation  
of the Ozarks

Rob Fulp
Springfield First  
Community Bank

Ron Hawley
Regions Bank

Joe Johnson
Lathrop & Gage, LLP

Mark McFatridge
Metropolitan National Bank

Scott Miller
City Utilities of Springfield

Matt Morrow
Springfield Area  
Chamber of Commerce

Tony Polodna
JP Morgan Chase

Joe Reynolds
Central States Industrial 
Equipment & Service, Inc.

Jeff Schrag
The Daily Events/ 
Mother’s Brewing Co.

Julie Turner-Brown
Carnahan, Evans, Cantwell  
& Brown, PC

Jim Viebrock
Greene County

President
Gary Powell
Spencer Fane Britt & Browne, LLP

Vice President
Tom Rankin
Sperry Van Ness/ 
Rankin Company

Treasurer
Jim Lewis
KPM CPAs
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The SBDC is focused on promoting economic growth in the Springfield Region.  As a subsidiary of the 
Springfield Area Chamber of Commerce, the SBDC assists existing business, markets our region to attract 
new business, encourages startup activity, and works to grow our workforce talent.  Beyond the everyday 
work that supports our mission, the 2015 Action Plan details our strategic focus in each core area.  Progress on 
this plan will be communicated to SBDC investors regularly throughout the year to demonstrate the return 
on their economic development investment.

Assist Existing Businesses
• Continue to refine the Existing Business Support Program and continue business visits throughout the year.  
 [Measurable:  150 business visits]

• Using knowledge gained from business visits, identify key needs and opportunities of specific industries; work to utilize community  
 assets to meet these needs with the end goal of making Springfield a hub for these industries.  
 [Measurable:  Determine one industry for the year and create an industry map]

Grow Our Talent
• Proceed with the second phase of the Talent Attraction Initiative, which will entail marketing efforts, additional video content
 and a well-developed social media strategy.  
 [Measurable: Production of videos and a developed social media strategy]

• Deliver the P-20 Council of the Ozarks report on the performance of our education and workforce systems; continue to execute the  
 goals of the P-20 Council, and deliver a regional action plan for our talent pipeline.  [Measurable:  Delivery of two reports]

Market the Region’s Advantages
• Continue marketing efforts directed at site selection consultants and continue face-to-face visits.  
 [Measurable:  Conduct 150 consultant visits]

• Implement a cohesive messaging strategy across all web and print material, partnering with the Missouri Partnership when 
 appropriate.  [Measurable:  Deliver new website, supporting print materials, and other SREP marketing efforts]

• Continue talking with public sector partners and private sector developers about pursuing the development of speculative 
 buildings in the market.  [Measureable: Speculative space brought to the market]

Encourage Innovation & Entrepreneurship
• In close partnership with Missouri State University, continue to develop the IDEA eCOSYSTEM to support entrepreneurship.  
 [Measurable:  Develop the Mock Angel Program, angel profiles, and the Mentor Program]

• Develop, fund, and execute the Seed Capital Access Initiative.  
 [Measurable:  Successfully fund a cohort of startup companies]

Engage Investors
• Develop a new approach to investor meetings and events to help retain investors and attract new investors.  
 [Measurable: Demonstrate new SBDC investors generated in part by the events]

2015
ACTION

PLAN
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Ryan Mooney, CEcD
Senior Vice President, Economic Development

Lindsay Haymes
Manager of Business Assistance

Jeff Seifried
Manager of Regional Development

Rachael Snow
Economic Development Marketing Coordinator

Jen Johnson
Economic Development Coordinator

Sabrina Drackert
Economic Development Contract Researcher

CHAMBER ECONOMIC DEVELOPMENT STAFF

www.sbdcinvestors.com



Springfield Business Development Corporation
the economic development arm of the

Springfield Area Chamber of Commerce
202 S. John Q. Hammons Parkway

Springfield, MO 65806


